Monthly Patch Program

Famous Girl Scouts and

How to Participate: Daisies and Brownies complete
3 of 5 steps, Juniors and Cadettes complete 4 of 5
steps, and Seniors and Ambassadors complete all 5
steps. Step 1is required for all levels.

1. Girl Scout Knowledge

2. More About a Famous Alumna
3. Create a Girl Scout Promotion
4
5

. Hot off the Press!
. Girl Scout Collabs ***Patch design concept ONLY.

Not guaranteed design.***

Each month will contain both research and activities
which will need to be completed to earn the patch.

Ready to go ALL IN? Order all your monthly patches at
once! The All-In order is $30 and is due October 15.

Patches will still be mailed out on a monthly basis but D | d yO u k
this option allows you to order all patches up front at n 0 W?
the beginning of the year. Ch eck out t h
€se neat
acts
Patch orders are due the 15th of the following month. On ea ch bage!

For example, October’s patch registration is due
November 15th. Each patch is custom designed and will
be mailed out roughly 8-10 weeks after the order is due.
Individual patches are $3 each.

For more information, please contact Tiffany Kaufmann at tkaufmann@girlscouts-gsci.org.

Register at GetYourGirlPower.org




Brush up on your Girl Scout Knowledge 64% of today s
With permission from a parent or guardian, see if you can female leaders
find the answers to the following questions either online or

in your Girl Scout handbooks.

in the yg Were
Once Gir| Scouts!

1. List 5 famous Girl Scout alumnae:

What percent of women in the 117th Congress are Girl Scout alums?

What percent of female senators are Girl Scout alums?

How many female Secretaries of State were Girl Scout or Guide alums?
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Name a show/movie where you have noticed some version of Scouting:

6. What was the magazine called that Girl Scouts published in the earlier years? (hint: it’s
also the name of a popular doll brand)

7. Who was the artist behind the famous Saturday Evening Post Girl Scout cover that
shows a Girl Scout bandaging a dog’s paw?

8. Name 3 brands GSUSA has partnered with for new badgework for Girl Scouts:

9. Name 3 brands GSUSA has had licensing agreements with in the past few years:

10. What is the common phrase GSUSA uses, even if someone was only a Girl Scout for a
year?




More About a Famous Alumnae
Pick a famous Alumna of Girl Scouts and research more
about them. Some answers you may not be able to find,
and that’s okay! Just answer everything to the best of your
ability and what you are able to find.

Name:

What are they famous for?

How old are they now? How long were they a Girl Scout?

How old were they when they started doing what they are famous for?

Pick a famous quote to share:

Share an amazing fact about them:

Draw a picture of them!
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Hot off the Press! Stanley Black ang
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Write a news article about Girl Scouts. Who are they? What 5 n;’:er’ Charles Schwa,
do they do? What are some amazing or even inspiring fewn;tagram are just 5
things that Girl Scouts have accomplished. For an extra Of the companjes

. . . GSus
challenge, try not to mention Girl Scout Cookies! o A has partnereq
for new badgeWork_

Title:

Add a picture for your article.




Girl Scout Collabs GUSA's royalties ¢
Girl Scouts are definitely known for their cookies, so one their ncens,-ngrom
thing GSUSA has capitalized on is the Girl Scout Cookie
Brand. Look up a recent GSUSA licensing partnership and
find out more about it. Then, answer the questions below.
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Brand Partner:

What did they make?

Have you seen this item in stores?

What do you think about this item?

Have you tried this item before?

If not, would you try it out? : —

What do you think GSUSA uses the money for that is
made from these partnerships?

Do you think these partnerships are helping
spread the word about Girl Scouts or do they
prevent Girl Scouts from doing well during
their Cookie and Fall Product sales?
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